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Arkeologian visuaalisuutta ja visualisoin-
tia käsittelevä graduni valmistui lokakuus-
sa 2012. Sen sivutuotteena syntyi oheinen 
posteri, joka oli esillä sekä European Asso-
ciation of Archaeologists 2012 -konferens-
sissa Helsingissä että Arkeologipäivillä 2012 
Lammilla.

Posteri on pikasilmäys graduuni, jonka 
tavoitteena on kannustaa arkeologian am-
mattikuntaa näkemään työssään piilevä ro- 
soinen kauneus sekä sen visuaalinen po-
tentiaali arkeologian populaarijulkaisuissa  
ja -produktioissa. Tutkielmani lähtökohtana 
on huomio siitä, että kohtalaisen vaatima-
ton suomalainen arkeologinen löytöaineisto 
ja toisaalta sen perinteiset esittämisen tavat 
eivät jaksa loputtomiin kiinnostaa yleisöä, 
joka tunnetusti ammentaa mielikuvansa 
arkeologiasta lähinnä popkulttuurin kan- 
sainvälisestä tarjonnasta ja sen dramaattisesta 
visuaalisuudesta.

Neutraalissa valaistuksessa otetuilla kon-
ventionaalisilla dokumentointikuvilla tulee 
aina olemaan paikkansa tiedejulkaisuissa. 
Sen sijaan suurelle yleisölle suunnattuun 
kuvalliseen kerrontaan on mielekästä pyrkiä 
löytämään uusia näkökulmia ja lähestymi-
stapoja. Itseäni kiehtovat erityisesti monet 
elokuvista tutut tavat elävöittää menneisyyttä 
sovellettuina ’pysäytettyyn’ valokuvaan.

Kuva kertoo kuitenkin tunnetusti enemmän 
kuin tuhat sanaa, joten puhukoon työ puoles-
tani.

Posterin alareunassa oleva neljän kuvan 
kooste on peräisin kahdesta elokuvasta (Jean-
Jacques Annaud: Quest for Fire 1981; Nico-
las Winding Refn: Valhalla Rising 2009) sekä 
mainoksesta (Wrangler Europe: We are Ani-
mals – The Red Campaign 2010). Kuvat on 
tarkoituksellisesti ’blurrattu’, koska en ole 
ehtinyt pyytää niille vielä julkaisulupaa.
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Picture an image
n e w  P e r s P e c t i v e s  o n  v i s u a l i z i n g  t h e  P a s t

Convince your audience that the life and 
work of both you and your ancestors has 
a meaning – by using powerful images.

Catch the attention with impressive details. Close-ups are integral part in displaying diagnostic features. However, even 
the tiniest flint flake is filled with sculpturous and unexpected forms. Turn the beauty of a minimal object monumental. 

Archaeology is in many respects extremely visual; evocatively, tangibly, 

mentally and metaphorically. This fascinating dimension, peculiar to the 

discipline, offers endless possibilities in illustrating the past and its study.

As a semiotics oriented graphic designer and archaeologist I’m interested 

in both creating and playing with meanings. Being intrigued by the potential 

of visual communication and inspired by the latest museological thought, I 

argue that when presented, in a sense, more attractively, it’s easier to make 

archaeology more accessible, understandable and eventually meaningful.

This is essential because it’s been noted that traditional approaches won’t 

meet the requirements of the ever more demanding publics anymore. Inter-

preting is what we’re supposed to do, but we need to improve our ability to 

communicate with the audiences as well. The aim of my work is to encour-

age to seek fresh perspectives in binding the past visually to the present.

Bind the past to the present with simple analogies. It’s easy to find visual parallels of many artefacts, but describing 
the physical properties of different materials would be even more enlightening. People want to understand what they see.

analogies

details

meanings

emotions

the c        re question is what’s the Po   nt –  in telling the wh   le story of

the be   uties and be   sts of st     ne    echnology for the white trash

This poster was inspired by the thoughts of archaeologists Cornelius Holtorf, Michaël Jasmin, David Lewis-Williams and David Pearce, architect Mies van der Rohe, heritologists Eilean Hooper-Greenhill, Marc Maure, Tomislav Šola and Julian Spalding, philosopher Martin Heidegger and semiotician Charles Sanders Peirce.

The National Board of Antiquities has kindly given me permission to use authentic artefacts and The Arts and Social Sciences Fund of the University of Helsinki has partly funded my task, of which I’m thankful. For further information or comments about my ideas, please, don’t hesitate to contact: mikael.nyholm@helsinki.fi

As popular culture has exploited the imagery of archaeology for decades, I think it’s fair enough to exploit the means of visual storytelling, familiar in advertising and movies – for the benefit of archaeology for a change. Photography is 
rarely used, understandably, in reconstructing the past. However, with a devoted, skilled and visionary team, it’s possible to create and produce “realistic” images of past worlds, livelier than ever. There are still countless stories untold.

For the counterweight of “scientific seriousness” it might be worth trying, at least occasionally, a bit more playful approach and relaxed attitude. Questioning and provoking is stimulating when combined with creative typography.
If it seems that your audience has either “seen it all” or “couldn’t care less” try another perspective, such as sex and violence (which always sell), art, food, religion or whatever of the many universal themes that raise emotions.
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  Illustrating abstract concepts as
“altered states of conciousness during hallucination”
  is challenging, though inspiring.

We are animals/Red campaign 
Wrangler Europe

2010
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